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RETAIL BUSINESS is a monthly journal concerned with consumer goods markets and marketing in the UK. Its 
reports and features contain the results of original research into all aspects of the subject and also collate existing 
material, from a wide range of sources, in a convenient and readily accessible form. 


A continually expanding and up to date reference library is provided, which is an invaluable source of market 
information to all concerned in consumer goods markets. Each issue contains a Trade Review, a Product Review 
and 3 Special Reports on different consumer markets. From time to time shorter, updating reports are published as 
well as company profiles and an Economic Review. 
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Key to features 


Trade Review 


Each month this feature examines one main retail 
sector, eg, mail order, self-service grocers and super- 


Product Review 


This feature examines each product sector at six- 
monthly intervals, providing regular information on 


markets, hardware and ironmongery. Each retail 
sector is covered once a year and there is an annual 
review of retailing as a whole, published in April 


each year. 


Index of Trade Reviews 


production, consumption, consumer spending and 
short term prospects. 


Index of Product Reviews 


Month Sector Month Subject 
January Clothing and Footwear January Clothing, Footwear and Household 
February Furniture Shops Textiles 
March Hardware and Ironmongers February Furniture and Leisure Goods 
April Annual Review of Retailing March Chemists’ and Household Goods 
May Cooperatives April Domestic Appliances and Sound 
Equipment 
June Confectioners, Tobacconists and 
Newsagents, Booksellers and Stationers May Food 
July Mixed Retail Businesses June Alcoholic Drink and Tobacco 
August Mail Order July Clothing, Footwear and Household 
; : a ' : Textiles 
eptember emists and Phot ic Sh 
a P : - ; < y aut Bou August Furniture and Leisure Goods 
ctober onsum 
patois eat September Chemists’ and Household Goods 

November Grocers and Supermarkets : : 

October Domestic Appliances and Sound 
December Specialist Food Shops Equipment 

November Food 

December Alcoholic Drink and Tobacco 


Special Reports 


All unclassified reports are Special Reports. The 
majority are detailed profiles of a consumer goods 
market showing its size, composition, distribution, 
pricing, promotion and growth trends. Others analyse 
aspects of retailing and marketing methods. Over 30 
Special Reports are published every year, each with 
an average length of some 3,000 words. 


Economic Review 


These appear quarterly in February, May, August 
and November each year and examine the economic 
prospects for up to five years ahead with special 
emphasis on trends in consumer spending and retail 
sales. % 
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Key to issue numbers 
203 January 1975 » 239 January 1978 275 January 1981 
204 February 1975 240 February 1978 276 February 1981 
205 March 1975 241 March 1978 My i i March 1981 
206 April 1975 242 April 1978 278 April 1981 
207 May 1975 243 May 1978 279 May 1981 
208 June 1975 244 June 1978 280 June 1981 
209 July 1975 245 July 1978 281 July 1981 
210 August 1975 246 August 1978 282 August 1981 
211 September 1975 247 September 1978 283 September 1981 
212 October 1975 248 October 1978 284 October 1981 
213 November 1975 249 November 1978 285 November 1981 
214 December 1975 250 December 1978 286 December 1981 
215 January 1976 25. January 1979 287 January 1982 
216 February 1976 32 February 1979 288 February 1982 
217 March 1976 ff March 1979 289 March 1982 
218 April 1976 254 April 1979 290 April 1982 
219 May 1976 255 May 1979 291 May 1982 
220 June 1976 256 June 1979 292 June 1982 
fa July 1976 257 July 1979 293 July 1982 
222 August 1976 258 August 1979 294 August 1982 
223 September 1976 259 September 1979 295 September 1982 
224 October 1976 260 October 1979 296 October 1982 
i ioe) November 1976 261 November 1979 297 November 1982 
226 December 1976 262 December 1979 298 December 1982 
227 January 1977 263 January 1980 299 January 1983 
228 February 1977 264 February 1980 300 February 1983 
m29 March 1977 265 March 1980 301 March 1983 
230 April 1977 266 April 1980 302 April 1983 
231 May 1977 267 May 1980 303 May 1983 
PEP June 1977 268 June 1980 304 June 1983 
233 July 1977 269 July 1980 305 July 1983 
234 August 1977 270 August 1980 
230 September 1977 pad! September 1980 
236 October 1977 pas October 1980 
237 November 1977 273 November 1980 
238 December 1977 274 December 1980 


Photo copies of 
out-of-print issues 


Issues 1-261,271 and 273 are out of stock. 


Photo copies of articles or issues that are out of print 
can be obtained from the Subscription Department, 
Reference Retail Business Back Numbers, Spencer 
House, 27 St. James’s Place, London SW1A INT. 


Off-prints of Retail 
Business reports | 


Many subscribers find that off-prints of Retail Business — 
Special Reports are of great value to their 
organisaton, eg for issue to the sales force, general 
issue at head office, issue to all shops in the chain 
etc. 


Reprints are an economical way of acquiring Retail 
Business articles in bulk, and an individual quotation 
will be made on request. The minimum is 30 copies. 


For further details, please contact the Business 
Director. 


Marketing in Europe 


a marketing service 


This monthly publication provides independent and 
detailed analyses of markets for specific consumer 
products and services in Europe in the same manner 
as Retail Business covers the UK. Systematic assess- 
ments are made of the factors affecting consumer 
spending against a background of the general business 
climate. The publication deals primarily with the EEC 
countries, although EFTA and other European 
markets are also covered. 


Each issue contains the following: 


Statistical Information Population, area, national 
income and exchange rates for EEC member states. 


Trade Review and Forecast Inter-country comparisons 
are made of the main consumer product groups on an 
annual basis, with details of trends in consumption, 
market shares, distribution, packaging, prices, etc. 


Special Reports (three in each issue) These reports 
analyse markets for specific products and aspects of 
marketing them, both in individual countries, and, 
from time to time, on a comparative basis. Each report 


concludes with a forecast of the market’s future 
development. The trends in other European markets 
and in the UK are indicated briefly. 


Subscriptions 


£165 (US $380) for 12 monthly issues and index. 
£90 (US $200) for a subscription to one of the three 
product groups covered four times each year. These 
are (a) food, drink, tobacco; (b) clothing, furniture, 
leisure goods; (c) chemist goods, household goods, 
domestic appliances. 


A subject index and further details may be obtained 
from: 


The Economist Intelligence Unit Ltd, 

Spencer House, 27 St James’s Place, 

London, SW1A INT, England 

Telephone 01-493 6711 s 
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Alphabetical index 


Lists Special Reports omitting Economic Reviews 


Adhesives: (DIY Part 3) 

Air Fresheners 

Alcoholic Drink: Distribution of 
Audio Equipment (Part 1) 

— (Part 2) 
Audio Products (Part 1) 

— (Part 2) 

— (Part 3) 


Baby Foods 

— (Part 1) 
— (Part 2) 
Bacon 

—and Ham 

Baked Beans 
Bakeware 

Bath Additives 
Batteries: Dry Cell 


Bed Linen 


Beef: Meat (Part 2) 
Beer 

— (Part 1) 

— (Part 2) 
Bicycles 

Biscuits 

Blankets: Electric 
—: and Duvets 
Book Clubs — 
Books Paperbacks 
—: Retailing 
Bottled Mineral Waters 
Brandy and Liqueurs 
Bread 


Breakfast Cereals: Ready-to-Eat 


Home Brewing 
Butter and Margarine 


Cakes | 


Issue Date 


301 
277 
271 
210 
211 
251 
22 
253 


213 
282 
283 
241 
289 
298 
268 
231 
239 
281 
229 
284 
284 


226 


263 
264 
252 
290 
241 
267 
285 
263 
290 
291 
304 
270 
220 
296 
238 
276 
256 
PPA 
274 


246 


Mar 83 
Mar 81 
Sep 80 
Aug 75 
Sep 75 
Jan 79 
Feb 79 
Mar 79 


Nov 75 
Aug 81 
Sep 81 
Mar 78 
Mar 82 
Dec 82 
Jun 80 
May 77 
Jan 78 
July 81 
Mar 77 
Oct 81 
Oct 81 
Dec 76 
Jan 80 
Feb 80 
Ue La 
Apr 82 
Mar 78 
May 80 
Nov 81 
Jan 80 
Apr 82 
May 82 
Jun 83 
Aug 80 
Jun 76 
Oct 82 
Dec 77 
Feb 81 
Jun 79 
Jul 76 
Dec 80 


Aug 78 


Hand-held Calculators 
Camping Equipment 
Canned Fish 

Canned Fruit 

Canned Meat 

Canned Vegetables 

—: Baked Beans 

Car Entertainment: In- 


Car Hire: Selfdrive 

Car Parts Retailing 
Caravans 

Carbonated Soft Drinks 


Cards: Greeting 

Carpentry Materials (DIY Part 4) 
Carpets 

Cash and Carry Wholesaling (Part 1) 
— (Part 2) 


Catering: Annual Review of 


Ceramic Tiles (DIY Part 3) 
Cereals: Ready-to-Eat Breakfast 


Cheese: Natural 


Chicken: Meat (Part 5) 

China, Pottery and Glass Tableware 
— (Part 1) 

— (Part 2) 

Chocolate Confectionery 

Cider 

Cigarette Lighters 

Cigarettes and Cigars 

and Hand Rolling Tobacco 
Cigarettes 

Cigars 

Cinemas 

Cleaning, Products 

Clothing: Sports, and Footwear 
Coffee 


Concentrated Soft Drinks 
Confectionery: Chocolate 


—: Sugar 


Consumer Credit Bill 
Contraceptives 
Cookers 


Cooking Oils and Fats 


Issue Date 
245 Jul 78 
302. ~=Apr 83 
228 Feb 7/ 
293. . Jule sz 
259 Sep 79 
247 Sep 78 
279 May 81 
249 Nov 78 
298 Dec 82 
245 Jul 78 
280 Jun 81 
247 =Sep 78 
PNG Mar 81 
294 Aug 82 
214 Dec 75 
251 Jan 79 
293 Jul 82 
psf Nov 80 
302 Apr 83 
209 ve Sena7g 
225 Nov 76 
226 Dec 76 
248 Oct 78 
274 Dec 80 
220 Jun 76 
238 Dec 77 
255 May 79 
270 Aug 80 
301 Mar 83 
238 Dec 77. 
276 Feb 81 
210 Aug75 
261 Nov 79 
287 Jan 82 
296 Oct 82 
297 Nov 82 
235 Sep 77 
hy fe. Oct 80 
254 Apr 79 
Dey | Jul 79 
262 Nov 79 
gn! Octwi5 
265 Mar 80 
215 Jan 76 
287 Jan 82 
253 Mar 79 
242 Apr 78 
299 Jan 83 
ONS Nov 75 
244 Jun 78 
289 Mar 8&2 
214 Dec 75 
Dao Sepai7 
272 Oct 80 
237 Nov 77 
273 Nov 80 
221 Jul 76 
210 Aug 75 
218 Apr 76 
Did Jan 81 
244 Jun 78 


Issue Date 


Cookware 267 
Cosmetics: (Part 1) Lips, eyes, nails 234 
—: (Part 2) Skin Make-up 235 
—: (Part 3) Face-care Products 236 
—! (Part 4) Perfume 236 
Cream 262 
Credit Bill (Consumer) 221 
Credit Cards 264 
Crisps: Potato 243 
— 207 
Curds: Fruit 278 
Cutlery: Table 269 
Dairy Products: Milk (Part 1) 281 
— (Part 2) 282 


Decorating Products: 
Paint and Wallpaper (DIT Part 1) 299 
Fillers and Sealants (DIY Part 3) 301 


Adhesives (DIY Part 3) 301 

Ceramic Tiles (DIY Part 3) 301 

Insulation (DIY Part 3) 301 
Delicatessen Meat 2 ae 
Denture Cleaners 231 
— 273 
Dental Hygiene 215 
Deodorants 293 
Department Stores: Future of 258 
Desserts: Convenience 234 
— 305 
Detergents: Synthetic and Soap 241 
Dishwashers 227 
— 281 
Dishwashing Products 240 
— 305 
Disinfectants: Household 254 
Disposable Nappies 299 
Distribution of Alcoholic Drink Peg 
Distribution of DIY Products 

(DIY Part 5) 303 
Distribution Selling: Food 

Brokers and 190 
Distribution: The Mechanics of 
— (Part 1) 215 
— (Part 2) 217 
Do-it-Yourself 
— (Part 1) Paints and Wallpaper 299 


— (Part 2) Tools: Hand and Power 300 
— (Part 3) Materials: Fillers, Adhesives 
Ceramic Tiles, Insulation 301 
— (Part 4) Carpentry Materials and 
Self Assembly Furniture 302 
—(Part 5) Market Overview and 


Distribution 303 

Domestic Appliances: 
—: Cookers 218 
oe Pe) 
—: Dishwashers 232 
— 281 


May 80 
Aug 77 
Sep''77 
Oct 77 
Oct 77 
Dec 79 
Jul 76 
Feb 80 
May 78 
Nov 82 
Apr 81 
Jul 80 


Jul 81 
Aug 81 


Jan 83 
Mar 83 
Mar 83 
Mar 83 
Mar 83 
Mar 76 
May 77 
Nov 80 
Nov 80 
Jul 82 
Aug 79 
Aug 77 
Jul 83 
Mar 78 
Jan 77 
Jul 81 
Feb 78 
Jul 83 
Apr 79 
Jan 83 
Sep 80 


May 83 
Dec 73 


Jan 76 
Mar 76 


Jan 83 
Feb 83 


Mar 83 
Apr 83 
May 83 
Apr 76 
Jan 81 


Jun 77 
Jul 81 


—: Freezers 


—: Refrigerators 


—: Washing Machines 
Domestic Heating Appliances 
Domestic Lighting 

Domestic Power Tools 

Dress Fabrics 

Drink in the UK 

Drinkware: Glass 

Dry Cleaners and Laundries 
Dryshavers 

Duvets and Blankets 


Eggs 

Electric Appliances: Prospects for 
Growth 

Electric Blankets 

Electric Food Processors 

Electric Shavers 

Extracts: Meat and Vegetable 

Eye Make-up 


Fabrics: Dress 

—: Furnishing 
Face Creams and Skin Care Products 
Face Powder and Make Up 
Fillers and Sealants (DIY Part 3) 
Fish: 

—: Canned 

—: Wet 

Floorcoverings: Resilient 

Flour 

Flowers: Cut 

Food Processors 

Footwear 

—: Sports, and Clothing 
Fortified Wines (Part 1) 

— (Part 2) 


Freezers 

Freezer Centres 

Fresh Fruit and Vegetables 
—: Marketing of(Part 1) 
— (Part 2) 

Fresheners: Air 


Issue Date 
232 Jun 77’ 
274 Dec 80 
253 Jul 77 
289 Mar 82 
222. Aug 76 
262 Dec 79 
Special Feb 82 
250 Dec 78 — 
280 Jun 81 © 
211 Sep 75% 
Special Oct 80 
252 Feb 79 | 
228 Feb 77 
290 Apr 82 
285 Nov 81 
. 
229. Mar77 @ 
288 Feb 82 ~ 
256 Jun 79 | 
267 May80 — 
249 Nov 78 
239 Jan 78 
290 Apr 82 
268 Jun 80 © 
234 Aug 77 — 
211 Sep 75 
214 Dec 75 
236 Oct Wz 
23)" Sep 
301 Mar 83 
258 Aug 79 
234 Aug 77 
302 Apr 83 
py Feb 79 
305 Jul 83 
209 Jul fs 
249 Nov 78 
254 Apr 79 
280 Jun 81 
299 Jan 83 
222 Aug 76 
224 Oct 76 
267 May 80 
php Jun 77 
274 Dec 80 
276 Feb 81 
259 Sepa 
260 Oct 79 
Mar 81 


270 
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Frozen Food 

— (Part 1) 

— (Part 2) 

Fruit: Canned 

Fruit Curds; Jam and Marmalade 
Fruit Juices 


Fruit and Vegetables: Fresh 
—: Marketing of (Part 1) 

— (Part 2) 

Furnishing Fabrics 
Furniture: (Part 1) 

— (Part 2) 

—: Kitchen (Part 1) 

_— (Part 2) 

—: Market Trends 

—: Self-Assembly (DIY Part 4) 
Future of Department Stores 


Games and Sports Equipment (Part 1) 297 
E. (Part2) 298 


Garden Chemicals 


General and Special Interest Magazines 294 


Gin: Spirits (Part 2) 

Glass Drinkware 

Glass Tableware 

Gravy Products 

Greeting Cards 

Grocery Products: Trends in 
Marketing 

Grocery Trade: Sales Promotion in 


Hair Care Appliances 

—: Products (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Hairdressers 

Ham and Bacon 

Hand and Power Tools (DIY Part 2) 
Hand-held Calculators 


Hand Rolling Tobacco 
Health Foods 

_Heating: Central 
—; Domestic Appliances 
Herbs, Pepper and Spices 


Holidays: Camping Equipment 


—: Caravans 


Issue Date 
22A we" Tan 77 
271 Sep 80 
272t7 9 Octvso 
247 ~=Sep 78 
278 += Apr 81 
215° Jan ~76 
255 May 79 
303. May 83 
259 Sep 79 
wh: 'OctvTS 
214, Dec. 75 
237 Nov77 
a5 Dec 7] 
223°) pep. 76 
224 Oct 76 
275. Jan 81 
302. = Apr 83 
258 Aug 79 
Nov 82 
Dec 82 
270 Aug 80 
Aug 82 
269 Jul 80 
252' “Feb. 79 
297 Nov 8&2 
268 Jun 80 
273 Nov 80 
25Palndane-79 
25222 Bebo 79 
250 oan Jan, 79: 
247 Sep 78 
a2ASinng Oct-78 
291 May 82 
292 Jun 82 
230 Apr 77 
289 Mar 82 
300 Feb 83 
245 we Julyild 
302. ~=Apr 83 
288 Feb 82 
213 - Nov 75 
Special Feb 82 
228. Feb 77 
266 Apr 80 
2285" Febu77 
293.2 Tuls-82. 
294 Aug 82 


Hollow-ware: 

Home Brewing 

Home Freezers 

Honey 

Honey, Jam and Marmalade 
Hosiery: Women’s 


Household Medicines (Part 1) 
— (Part 2) 

— (Part 1) 

— (Part 2) 

Household Polishes 
Household Disinfectants 
Houseplants 


Ice Cream 


In-Car Entertainment 
Indoor Plants 
— Instant Coffee 


Insulation (DIY Part 3) 


Jam and Marmalade 
—: and Fruit Curds 
Jeans 

Juices: Fruit 


Kitchen Furniture (Part 1) 

_— (Part 2) 
Kitchenware: Part 1, Cookware 
Knitwear 

— Market by Sector 


Lager 
—: Beer (Part 2) 


Lamb and Mutton: Meat (Part 3) 


Laser Scanning at the Checkout 
Launderettes 
Laundries and Dry Cleaners 


iD 
Issue Date 
267 May 80 
256 Jun 79 
274 Dec 80 
282 Aug 81 
230 Apr 77 
229 Mar 77 
27, Mar 81 
249 Nov 78 
250 Dec 78 
295 Sep 82 
296 Oct 82 
243 May 78 
254 Apr 79 
271 Sep 80 
261 Nov 79 
304 Jun 83 
245 Jul 78 
280 Jun 81 
271 Sep 80 
244 Jun 78 
289 Mar 82 
301 Mar 83 
230.) (April 
278 Apr 81 
216 Feb 76 
265 Mar 80 
215 Jan 76 
255 May 79 
303 May 83 
223 (. Sep 76 
224 Oct 76 
267 May 80 
223 Sep 76 
226 Dec 76 
213 Nov 75 
264 Feb 80 
285 Nov 81 
284 Oct 81 
228 Feb 77 
237 Nov 77 


Lighters: Cigarette 
Lighting (Domestic) 
Lipstick 

Liqueurs and Brandy 
Liquid Milk (Part 1) 
— (Part 2) 

— (Part 1) 

— (Part 2) 


Magazines: 

General and Special Interest 
—: Trade and Technical 

—: Women’s 

Margarine and Butter 
Marketing of Grocery Products: 
— Trends 

— Promotion 

Marmalade: and Jam 

—: and Fruit Curds 

Meat: Canned 

Meat: Delicatessen 

Meat (Part 1): Market Overview 
— (Part 2): Beef 

— (Part 3): Lamb 

— (Part 4): Pork 

— (Part 5): Poultry 

Meat and Vegetable Extracts 
Mechanics of Distribution 

— (Part 1) 

— (Part 2) 

Mediciines: Household (Part 1) 
— (Part 2) 
Men’s Outerwear 

— (Part 1) 

— (Part 2) 

Men’s Toiletries 

Milk: Liquid (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Mineral Waters: Bottled 
Motorcycles and Mopeds 
Mustard, Salt and Vinegar 
Mutton and Lamb: Meat (Part 3) 


Nail Varnish 

Nappies; Disposable 

Natural Cheese 

Newspapers 
Non-Carbonated Soft Drinks 


Issue Date 


257 
261 
250 
234 
270 
218 
219 
281 
282 


294 
pA fos 
293 
221 
274 


ZL 
22 
230 
278 


2124, 
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284 
285 
286 
287 
268 


215 
217 
249 
250 
201 
269 
270 
240 
218 
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281 
282 
304 
295 
292 
285 


234 
299 
210 
261 
233 
257 


Jul 79 
Nov 79 
Dec 78 
Aug 77 
Aug 80 
Apr 76 
May 76 
Jul 81 
Aug 81 


Aug 77 
Jan 83 
Aug 75 
Nov 79 
TuluckZ 
Jul 79 


Nursery Market 
Nursery Equipment and Prams 
Nuts: Processed 


Oils and Fats: Cooking 
Olive Oil 
Men’s Outerwear 


Packaged Instant Desserts 

Paint 

Paint and Wallpaper 
(DIY Part 1) 

Paperback Books 

Pasta 


Pepper, Spices and Herbs 
Perfume and Cologne 
Pet Foods 


Photography: UK Market for 
Pianos 

Pickles and Sauces 

— and Salad Dressings 

Pipe Tobacco 

Plants: Indoor 

Polishes: Household 

Pork: Meat (Part 4) 

Pot Plants 

Pot Snacks 

Potato Crisps 

Pottery and China Tableware 
Poultry: Meat (Part 5) 

Power Tools: Domestic 

— and Hand Tools (DIY Part 2) 
Prams and Nursery Equipment 
Prepared Pet Food 


Preserves 


Promotion: In the Grocery Trade, Sales 252 


Radios: Audio Equipment (Part 1) 


Razors: Wet Shaving Products 
Ready-to-Eat Breakfast Cereals 


Issue Date 
Special Feb 78 
292 Jun) & 
276 , Feb sa 
244 Jun 78 
278 Apr 81 
21g Sep; 73 
269 Julies 
234 Aug 77 
305 Jul +83 
225 Nov 76 
299 Jan 83 
290 Apr 82 
219 May 76 
291 May 82 
228>;) Kebaaa 
266 Apr 80 
236 «Octal? 
232 \ 6 Jungle 
265 Mar 80 
Special Oct 79 
221, ) Julsst6 
236 7. Octal? 
294 Aug 82 
303 May 83 
271 Sep 80 
243 May 78 
286 Dec 81 
271 Sep 80 
287 = Jan 82 
243. May78 
297 Nov 82 
296 ‘Octee2 
287 . \ Jan &2 
280 Jun 81 
300 Feb 83 
292 Jun /82 
232 °° “Junge 
265 Mar 80 
230 Apr 77 
Feb 79 
251. Jane 
292.)  chinkee 
238 Dec 77 
276 Feb 81 


Record Players: 
Audio Equipment (Part 2) 
Records and Tapes 


Refrigerators 

Resilient Floorcoverings 
Retailing: 

—: Car Parts 

— inthe US 

Rum: Spirits (Part 2) 


Salad Dressings; Pickles, Sauces and 
Sales Promotion in the Grocery Trade 
Salt, Mustard and Vinegar 

Sanitary Protection 

Sauces and Pickles 

— and Salad Dressings 

Sausages 


Savoury Snacks 

—: Potato Crisps 

Self-Assembly Furniture (DIY Part 4) 
Shavers: Electric 

Shaving and After Shave Products 
Skin Care Products and Face Creams 
Snacks: Savoury 

—: Potato Crisps 

Soap: Toilet 


Soft Drinks: Carbonated 


—: Concentrated 

—: Non-Carbonated 

Soft Tissues 

Sound Reproduction Systems (Pat 1) 
— (Part 2) 
— (Part 1) Radios 

— (Part 2) Hi fi 

— (Part 3) Tape Recorders 

Soup 

Sparkling and Table Wines 
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Spices, Pepper and Herbs 


Spirits and Liqueurs 
Spirits: Review of UK Trade 
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Nov 70 
Aug 76 
Jun 80 
Jul 80 
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Nov 82 
Dec 82 


Jan 83 


Feb 78 


Stock Cubes 
Stockings: Women’s Hosiery 
Sugar and Chocolate Confectionery 


Suits: Men’s and Outerwear 
Swimwear: Women’s 


Table Cutlery 

Table Linen and Towels 
Table Wine 

— and Sparkling Wine 
Tableware: China and Pottery 
—: Glass 

Tape Recorders: 

Audio Products (Part 3) 
Tapes and Records 

Tea 


Television Sets (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Tents: Camping Equipment 
Tights: Women’s Hosiery 
Tissues: Soft 

Tobacco: Cigarettes and Hand Rolling 
—: Hand Rolling 

—: Pipe 

Toiletries: Men’s 

Toilet Soap 

Toilet Water and Perfume 
Tools: Hand and Power (DIY Part 2) 
Toothbrushes 

Toothpaste 

Towels and Table Linen 
Toys: (Part 1) 

(Part 2) 

Typewriters 

Tyres 


US Retailing 


Vacuum Cleaners 
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Issue Date 


Vegetables: Canned 249 Nov 78 
Vegetables and Meat Extracts 268 Jun 80 
Vegetables and Fruit: Fresh 

—: Marketing of (Part 1) 259° ° Sép) 79 
— (Part 2) 260? Se OcteTs 
Video Cassette Recorders 258 Aug 79 
— 279 May 81 
Vinegar, Salt and Mustard 292. 9 Jun <82 
Vodka: Spirits (Part 2) 269 Jul 80 
Wallpaper and Paint 299° "Jan $3 
Wallpaper 224 Oct 76 
Washing Machines 222 Aug 76 
— 262° Dee*79 
Washing Products 241 Mar 78 
Wet Fish 234 Aug 77 
Wet Shaving Products 292" *Jans82 
Whisky: Spirits (Part 1) 268 Jun 80 
Wines: Fortified (Part 1) 222 Aug 76 
— (Part 2) 224 Oct 76 
— 267 May 80 
—: Table 225. Nov 76 
—: Table and Sparkling 266 Apr 80 
Women’s Hosiery 277 Mar 81 
Women’s Magazines 293° * Ful 182 
— Swimwear 264 Feb 80 
Writing Materials and Stationery 240 ~=Feb 78 
— 278 Apr 81 
Yogurt 262: - .Dec. 79 


— S00” “Red ss 


Subject index 
Lists Special Reports 
Food 


Baby Foods 
— (Part 1) 
— (Part 2) 
Bacon 
—and Ham 
Baked Beans 
Biscuits 
Bread 


Breakfast Cereals: Ready-to-Eat 


Butter and Margarine 


Cakes 

Canned Fish 

Canned Fruit 

Canned Meat 

Canned Vegetables 

—: Baked Beans 

Cereals: Ready-to-Eat Breakfast 


Cheese: Natural 


Confectionery: Chocolate 


—: Sugar 


Cooking Oils and Fats 
Cream 
Crisps 


Curds: Fruit 


Dairy Products: Milk (Part 1) 
— (Part 2) 

Delicatessen Meat 

Packaged Instant Desserts: 


Eggs 


Pach: Wet 
Flour 


Fresh Fruit and Vegetables 


Issue 


213 
282 
283 
241 
289 
298 
241 
220 
296 
238 
276 
221 
274 


246 
pm | 
247 
279 
249 
298 
238 
276 
210 
261 
235 
272 
237 
273 
244 
262 
243 
297 
278 


218 
219 
217 
234 
305 


229 
288 


234 
252 
305 


Date 


Nov 75 
Aug 81 
Sep 81 
Mar 78 
Mar 81 
Dec 82 
Mar 78 
Jun 76 
Oct 82 
Dec 77 
Feb 81 
Jul 76 
Dec 80 


Aug 78 
Sep 79 
Sep 78 
May 81 
Nov 78 
Dec 82 
Decry? 
Feb 81 
Aug 75 
Nov 79 
Sepel7 
Oct 80 
Nov 77 
Nov 80 
Jun 78 
Dec 79 
May 78 
Nov 82 
Apr 81 


Apr 76 
May 76 
Mar 76 
Aug 77 
Jul 83 


Mar 77 
Feb 82 


Aug 77 
Feb 79 
Jul 83 


— (Part 1) 

— (Part 2) 

Frozen Food 

— (Part 1) 

— (Part 2) 

Fruit: Canned 

Fruit Curds: Jam and Marmalade 


Gravy Products 


Ham and Bacon 

Health Foods 

Herbs, Pepper and Spices 
Honey 

— Marmalade and Jam 


Ice Cream 


Jam and Marmalade: 
and Honey 
— and Fruit Curds 


Margarine and Butter 
Marmalade and Jam: 

— and Honey 

— and Fruit Curds 

Meat (Part 1): Market Overview 
== /(Part2): Beet 

— (Part 3): Lamb 

— (Part 4): Pork 

— (Part 5): Poultry 

Meat: Canned 

Meat: Delicatessen 

Meat and Vegetable Extracts 
Milk, Liquid (Part 1) 

— (Part 2) 
Mustard, Salt and Vinegar 
Mutton and Lamb 


Natural Cheese 


Nuts: Processed 


Oils and Fats: Cooking 
Olive Oil 


278 


268 


289 
213 
228 
266 
282 
230 


261 
304 


230 
278 


221 
274 


230 
278 
283 
284 
285 
286 
287 
279 
217 
268 
281 
282 
292 
285 


210 
261 
276 


244 
278 


Jun 80 


Mar 82 
Nov 75 
Feb 77 
Apr 80 
Aug 81 
Apr 77 


Nov 79 
Jun 83 


Apr 77 
Apr 81 


Jul 76 
Dec 80 


Apr 77 
Apr 81 
Sep 81 
Oct 81 
Nov 81 
Dec 81 
Jan 82 
May 81 
Mar 76 
Jun 80 
Jul 81 
Aug 81 
Jun 82 
Nov 81 


Aug 75 
Nov 79 
Feb 81 


Jun 78 
Apr 81 
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Issue Date Issue Date 
Pasta 219 May76 Drink and Tobacco 
—_ 291 May 82 
Pepper, Spices and Herbs 228 Feb 77 ~~ Beer 226 Dec 76 
a 266 *Apriso ~ — (Part 1) 263 Jan 80 
Preserves 230 <Apr77 —(Part2) 264 Feb 80 
Packaged Instant Desserts 234 Aug77 Bottled Mineral Waters _ 304 Jun 83 
rs 305 Jul 83 Brandy and Liqueurs (Spirits: Part3) 270 Aug 80 
Pet Foods 232 un se7 
— 265 Mar 80 
Pickles and Sauces 236 Oe are 
— and Salad Dressings 294 Aug 82 Carbonated Soft Drinks 214 Dec 75 
Pot Snacks eof) 6 Jan G2 251 Jan 79 
Potato Crisps 243 May78 __ 293 ‘Jul «82 
a 297 Nov 82 Cider 254 += Apr 79 
Prepared Pet Food 232 Jun 77 Cigarettes and Hand Rolling Tobacco 212 Oct 75 
= 265 Mar 80 Cigarettes 265 Mar 80 
Cigars 215, ), Janae 
— 287 Jan 82 
Coffee 213. Nov 75 
Ready-To-Eat Breakfast Cereal 238° ee, ee 244 Jun 78 
ot 276 Feb 81 — 289 Mar 82 
Concentrated Soft Drinks 214 + Dec 75 
= 257 Jules 
Salad Dressings; Pickles, Sauses and 294 Aug 82 
Mustard and Vinegar 292 Jun 82 Pr etme : : 
Repceaand Pickles 236° Oct 77 Distribution of Alcoholic Drink 271 Sep 80 
—and Salad Dressings 294 Aug 82 Drink in the UK Special Oct 80 
Sausages 209.94 Tul e7s 
— 246 Aug 78 
— 288 Feb 82 
Savoury Snacks 244 Jun 78 Fruit Juices 215 Jan 76 
Soup 204 Febc/s. 3 255 May 79 
— 23 Mary9 2 303. May 83 
Spices, Pepper and Herbs 228 Feb. 77 
— 266 Apr 80 
Stock Cubes 268 Jun 80 
Sugar Confectionery 237 Nov 77 : f 
Soft Drinks Concentrated 214 Dee 73 Gin (Spirits: Part 2) 269 July 80 
— 2). sul. 79 
Hand Rolling Tobacco 288 Feb 82 
Vegetable and Meat Extracts 268 Jun 80 
Vegetables: Fresh (Part 1) 259: uSep79 
(Part 2) 260: 2», Octs79 
Vegetables: Canned 249 Nov 79 Lager 213 Nov 75 
Vinegar, Salt and Mustard 292 Jun 82 Liqueurs: and Brandy (Spirits: Part 3) 270 Aug 80 
Yogurt 208 Jun 75 Milk: (Part 1) 218 Apr 76 
= 262 - Dec 9) 20 eitart® 219 May 76 
= 300) 2Eeb 835) = Fi(Part 1) 281 Jul 81 
— (Part 2) 282 Aug 81 
Mineral Waters: Bottled 304 = Jun 83 
Pipe Tobacco 303. = May 83 


Rum (Spirits: Part 2) 


Soft Drinks: Carbonated 


—: Concentrated 

—: Non-Carbonated 

Spirits and Liqueurs 

—: Review of UK Trade 

—: Part 1, Whisky 

—: Part 2, Gin, Vodka, Rum 
—: Part 3, Brandy and Liqueurs 


Tea 


Tobacco: Hand Rolling 
—: Pipe 


Vodka (Spirits: Part 2) 


Whisky (Spirits: Part 1) 
Wines: Fortified (Part 1) 
— (Part 2) 


—: Table 
—: Table and Sparkling 


Clothing and Footwear 


Dress Fabrics 


Footwear 


—: Sports, and Clothing 


Hosiery: Women’s 


Jeans 


212 


269 


269 
222 
224 
267 
22D 
266 


211 


254 
280 
299 


229 
Pag 


216 
265 


Sep 75 


Apr 79 
Jun 81 
Jan 83 


Mar 77 
Mar 81 


Feb 76 
Mar 80 


Knitwear 
— Market by Sector 


Men’s Outerwear 
— (Part 1) 
— (Part 2) 


Nursery Market 


Sports Clothing and Footwear 
Stockings 


Suits: Men’s 


Swimwear: Women’s 


Women’s Hosiery 


Chemists’ and Toilet Goods 


Bath Additives 


Cologne and Perfume 
Contraceptives 

Cosmetics: 

— (Part 1) Lips, Eyes, Nails 
— (Part 2) Skin Make-up 

— (Part 3) Face Care Products 
— (Part 4) Perfume 


Dental Hygiene 
Denture Cleaners 
Deodorants 
Disposable Nappies 


Electric Shavers 
Eye Make-up 


Face Creams and Skin Care Products 


Special Feb 78 


299 
229 
re | 
pe | 
269 
264 


229 


231 


236 
210 


234 
235 
236 
236 


273 
231 
PA bs) 
203 
299 


239 
234 


236 


Jan 83 
Mar 77 
Mar 81 
Sep-/2 
Jul 80 
Feb 80 


Mar 77 


May 77 


Oct 77 
Aug 75 


Aug 77 
Sep 777 
Oct ait 
Octeag 


Nov 80 
May 77 
Nov 80 
Jul 82 
Jan 83 


Jan 78 
Aug 77 


Oct 77 
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Hair Care Appliances 
— Products (Part 1) 
(Part 2) 
— Products (Part 1) 
—- (Part 2) 
Hairdressers 
Household Medicines (Part 1) 
— (Part 2) 


Lipstick 


Make-up 

Medicines: Household (Part 1) 
— (Part 2) 
Men’s Toiletries 


Nappies: Disposable 


Perfume and Toilet Waters 


Razors: Wet Shaving Products 


Sanitary Protection 


Shavers: Electric 


Soft Tissues 


Toilet Soap 


Toothbrushes 
Toothpaste 


Wet Shaving Products 


Household and Gardening 


Adhesives and Sealants (DIY Part 3) 
Air Fresheners 


Issue Date 


256 Jun 79 
247. ~ Sep’ 78 
248 Oct 78 
291 May 82 
292 Jun 82 
230 = Apr 77 
295° Sep 82 
296 Oct 82 
234 Aug 77 
235 Sep 77 
249 Nov 78 
250 Dec 78 
240 Feb 78 
299 Jan 83 
236 Oct 77 
292~ Jun 82 
246 Aug 78 
304 Jun 83 
239 Jan 78 
291 May 82 
243 May 78 
216 Feb 76 
260 Oct 79 
273 Nov 80 
2311 May 77 
273 Nov 80 
292 Jun 82 
301 Mar 83 
277 Mar 81 


Audio Equipment (Part 1) 
— (Part 2) 
_ (Part 1) 
— (Part 2) 
— (Part 3) 


Bakeware 
Batteries: Dry Cell 


Bed Linen 

Beds 

Blankets: Electric 

— and Duvets 


Car Parts Retailing 

Carpentry Materials (DIY Part 4) 
Carpets 

China, Pottery and Glass Tableware 
— (Part 1) 

— (Part 2) 

Cigarette Lighters 

Cleaning Products 

Cookers 

Cookware 

Cut Flowers 

Cutlery: Table 


Decorating Products: 

— Paint and Wallpaper (DIY Part 1) 
— Fillers and Sealants (DIY Part 3) 
— Adhesives (DIY Part 3) 

— Ceramic Tiles (DIY Part 3) 

— Insulation (DIY Part 3) 
Detergents: Washing Products 
Dishwashers 


Dishwashing Products 
Disinfectants: Household 
Domestic Freezers 

Domestic Heating Appliances 
Domestic Lighting 

Domestic Power Tools 
Domestic Washing Machines 
Drinkware: Glass 
Dryshavers 

Duvets and Blankets 


Issue Date 
210... Augsia 
211 Sep 75 
251 Jan 79 
252 Feb 79 
253 Mar 79 
268 Jun 80 
239 Jan 78 
281 Jul 81 
229 Mar 77 
284 Oct 81 
204 Feb 75 
267 May 80 
285 Nov 81 
2h Mar 81 
302 =Apr 83 
299 | Sepr77 
301 Mar 83 
296 Oct 82 
297 Nov 82 
257 Jul 79 
261 Nov 79 
242 Apr 78 
218 Apr 76 
ais Jan 81 
267 May 80 
209 Jul 75 
269 Jul 80 
299 Jan 83 
301 Mar 83 
301 Mar 83 
301 Mar 83 
301 Mar 83 
241 Mar 78 
22ii Jan 77 
281 Jul 81 
240 Feb 78 
305 Jul 83 
254 Apr 79 
232 Jun 77 
274 Dec 80 
Special Feb 82 
250 Dec 78 
280 Jun 81 
— 262 Dec 79 
252 Feb 79 
290 Apr 82 
285 Nov 81 


ee 


Electric Appliances: Prospects for 
Growth 

Electric Blankets 

Electric Shavers 


Fillers, Sealants and Adhesives 
(DIY Part 3) 

Floorcoverings: Resilient 
Flowers 

Food Processors 

Freezers 

Fresheners: Air 

Furnishing Fabrics 

Furniture (Part 1) 

— (Part 2) 

—: Kitchen (Part 1) 

—_— (Part 2) 

—: Market Trends 

—-: Self-Assembly (DIY Part 4) 


Garden Chemicals 
Glass Drinkware 
Glass Tableware 


Hand and Power Tools (DIY Part 2) 
Heating: 

—: Domestic Appliances 
Hollow-ware: Stainless Steel 

Home Freezers 

Household Polishes 

Household Disinfectants 
Houseplants 


Indoor Plants 


Kitchen Furniture (Part 1) 

_ (Part 2) 
Kitchenware: Part 1, Cookware 
— (Part 2, Plasticware) 


Lighting: Domestic 


Mopeds and Motorcycles 


Issue Date 

256 Jun 79 
267 May 80 
239 Jan 78 
290 Apr 82 
301 Mar 83 
302 Apr 83 
209 Jul 75 
249 Nov 78 
232 Jun 77 
274 Dec 80 
211 Mar 81 
214 Dec 75 
237 Nov 77 
238 Dec 77 
223 Sep 76 
224 Oct 76 
Pas: Jan 81 
302 Apr 83 
270 Aug 80 
PSY) Feb 79 
297 Nov 82 
300 Feb 83 
Special Feb 82 
267 May 80 
22 Jun 77 
243 May 78 
254 Apr 79 
271 Sep 80 
DTA Sep 80 
223.5 Sep; (6 
224 Oct 76 
267 May 80 
268 Jun 80 
250 Dec 78 
295 Sep 82 


Nursery Equipment and Prams 
Nursery Market 


Paint 

—and Wallpaper (DIY Part 1) 
Pianos 

Plants: Indoor 

Polishes: Household 

Pot Plants 

Pottery and China Tableware 
Power Tools: Domestic 

— and Hand Tools (DIY Part 2) 
Prams and Nursery Equipment 


Radios: Audio Products (Part 1) 
Record Players: 

Audio Products (Part 2) 
Records and Tapes 
Refrigerators 


Resilient Floorcoverings 


Self-Assembly Furniture (DIY Part 4) 
Shavers: Electric 

Sound Reproduction Systems (Part 1) 
— (Part 2) 
— (Part 1) 

— (Part 2) 

— (Part 3) 


Table Cutlery 

Table Linen and Towels 
Tableware: China and Pottery 
—: Glass 

Tape Recorders: 

Audio Products (Part 3) 
Tapes and Records 

Television Sets (Part 1) 

_- (Part 2) 

— (Part 1) 

— (Part 2) 

Tools: Hand and Power (DIY Part 2) 
Towels and Table Linen 

Toys (Part 1) 

— (Part2) 

Typewriters 

Tyres 


Vacuum Cleaners 


x 
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Issue Date 


292 Jun 82 
Special Feb 82 


225 Nov 76 
299 Jan 83 
221 Jul 76 
200 Sep 80 
243 May 78 
O74 Sep 80 
296 Oct 82 
280 Jun 81 
300 Feb 83 
292 Jun 82 
ail Jan 79 
252 Feb 79 
242 Apr 78 
233 Tule 
289 Mar 82 
302. = Apr 83 
302. ~=Apr 83 
239 Jan 78 
210 Aug 75 
211 Sep 75 
251 Jan 79 
252 Feb 79 
253 Mar 79 
269 July 80 
286 Dec 81 
296 Oct 82 
297 Nov 82 
Do Mar 79 
242 Apr 78 
216 Feb 76 
217 Mar 76 
284 Oct 81 
285 Nov 81 
300 Feb 83 
286 Dec 81 
219 May 76 
220 Jun 76 
Doi Jul 79 
235 Sep 77 
209 Jul 75 
268 Jun 80 
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Issue 
Wallpaper and Paint (DIY Part 1) 299 
Wallpaper 224 
Washing Machines 222 
— 262 
Washing Products 241 


Stationery, Recreation and Services 


Bicycles 232 
= 290 
Book Clubs 263 
Books (Part 1) 201 
— (Part 2) 202 
—: Paperbacks 290 
—: Retailing 291 
Calculators: Hand-held 245 
— 302 
Camping Equipment 228 
— 293 
Car Entertainment: In- 245 
— 280 
Car Hire: Selfdrive 247 
Car Parts Retailing SS ia 
Caravans 294 
Cards: Greeting 273 
Catering: Review of 220 
—_— 238 
— 2 
— 270 
Cinemas 203 
Dry Cleaners and Laundries 237 
Freezer Centres 276 


Games and Sports Equipment (Part 1) 297 
— (Part 2) 298 
General and Special Interest Magazines 294 


Gramophone Records and Tapes 242 
— 283 
Greeting Cards 273 
Hairdressers 230 
Hand Held Calculators 302 
Holidays: 

Camping Equipment 228 
—: Caravans 293 


Jun 77 
Apr 82 
Jan 80 
Nov 74 
Dec 74 
Apr 82 
May 82 


Jul 78 
Apr 83 
Feb 77 
Jul 82 
Jul 78 
Jun 81 
Sep 78 
Mar 81 
Aug 82 
Nov 80 
Jun 76 
Dec 77 
May 79 
Aug 80 


Mar 79 - 


Nov 77 


Feb 81 


Nov 82 
Dec 82 
Aug 82 
Apr 78 
Sep 81 
Nov 80 


Apr 77 
Apr 83 


Feb 77 
Jul 82 


Issue 
Launderettes 228 
Laundries and Dry Cleaners 237 
Magazines: Women’s 293 
—: General and Special Interest 294 
—: Trade and Technical 295 
Motorcycles and Mopeds 295 
Newspapers _ OKs 
Paperback Books 290 
Radios: Audio Equipment (Part 1) ll 
Records and Tapes 242 
ae 283 


Special Interest and General Magazines 294 
Sports and Games Equipment (Part 1) 297 
— (Part2) 298 


Sports Clothing and Footwear 299 
Stationery and Writing Materials 240 
2 278 
Tape Recorders: 

Audio Equipment (Part 3) . 253 
Televisions (Part 1) 284 
= (Part 2) 285 
Toys: (Part 1) 219 
— (Part 2) 220 
Trade and Technical Magazines 295 
Video Cassette Recorders 258 
— 279 
Women’s Magazines 293 
Writing Materials and Stationery 240 
7 278 


Distribution and Marketing 


Book Retailing 291 


Apr 82 


Jan 79 
Apr 78 
Sep 81 


Aug 82 
Nov 82 
Dec 82 
Jan 83 
Feb 78 
Apr 81 


Mar 79 
Oct 81 
Nov 81 
May 76 
Jun 76 
Sep 82 


Aug 79 
May 81 


Jul 82 
Feb 78 


Apr 81 


May 82 


Issue Date Company Profiles 
Cash and Carry: (Part 1) 225  Nov76 Associated British Foods Ltd 251 
- (Part 2) 226 Dec 76 Fine Fare; Allied Bakeries 
- 248 Oct 78 = Associated Dairies Ltd Asda 252 
= ; 274 Dec 80 BAT Industries Ltd International 270 
Consumer Credit Act 0A oral 1 ag Stores; Argos 
Credit Cards 264 Feb 80 The Boots Co Ltd 249 
= 291 
British Home Stores Ltd 250 
ane 298 
Department Stores: Future of 258  Aug79 The Burton Group Ltd 265 
Distribution: The Mechanics of Cavenham Ltd Presto; Lipton; 275 
-— (Part 1) 215 Jan 76 Galbraith; Templeton 
— (Part 2) 217 Mar 76 Combined English Stores Ltd 264 
Distribution of DIY Products Comet Radiovision Services Ltd v2 Ys) 
(DIY Part 5) 303 May 83 Seasoa oe ay 
Empire Stores (Bradford) Ltd 284 
Freezer Centres 276 Feb 81 Fitch Lovell Ltd Key Markets Ltd 262 
Grocery Products: Trends in Marketing Jan 79 Grand Metropolitan Ltd 267 
Grocery Trade: Sales Promotion in Feb 79 pee itetat onion ae : ne: 
reat Universal Stores Lt 
J Hepoworth and Son Ltd Sait 
House of Fraser Ltd 258 
Laser Scanning at the Checkout ys. ae Ole a3 | The John Lewis Partnership Ltd 287 
John Menzies Ltd 281 
Kwik Save Discount Group Ltd 257 
Sales Promotion in the Grocery Trade 252 Feb 79 The Pee Or renisetion Lid aa 
ittlew rganisati 
MFI Furniture Group Ltd 280 
US Retailing Beery foe erp encer te zoe: 
Wm Morrison Supermarkets Ltd 268 
Mothercare Ltd 254 
NSS Newsagents Plc 292 
Owen Owen Ltd 261 
Safeway Food Stores Ltd 276 
J Sainsbury Ltd oi 
W H Smith and Son Ltd 259 
Tesco Stores Ltd 286 
UDS Group Ltd 277 


F W Woolworth and Co Ltd 253 


(3) TheEconomist 
Intelligence Unit 


The Home Video Revolution in Western Europe 

No 144 published April 1983 

Provides a detailed examination of the development of the home video 
boom in Europe with analysis of trends and developments in sixteen 
national markets and forecasts of the VCR market to 1985. 

Price £60 or US$120 


World Production of Synthetic Fuels: A realistic assessment 

No 143 published April 1983 

The fall in oil prices puts a number of expensive synthetic fuel projects 
at risk. This report examines the economics of a large and 
representative selection of such projects and assesses their ability to 
survive under alternative price assumptions. Provides a comprehensive 
view of the changing possibilities and pitfalls for investors. 

Price £120 or US$240 


Japanese Overseas Investment: The New Challenge 

No 142 published April 1983 

The recent wave of Japanese investment reflects concern over 
protectionist measures. This report looks at the pattern of investment 
and its likely role in developed and developing countries. 

Price £45 or US$90 


Raw Material Prices After the Recession 

No 141 published April 1983 

Seeks to establish the relationship between GDP growth in the OECD 
countries and global demand for a wide range of raw materials. After 
detailed consideration of future supply capacity and the impact of 
stocks and special trading arrangements, the Report forecasts the trend 
in real prices of 25 materials on alternative OECD growth assumptions. 
Price £60 or US$120 


Opec & The World Oil Outlook: Rebound of the Exporters? 

No 140 published March 1983 

Opec is a marginal energy supplier to the world. This puts it ina weak 
position when demand falls — as now — but in a strong one when it 
revives. This situation and its important implications for oil prices in the 
next seven years, are examined in this report. 

Price £75 or US$150 


Motor Vehicle Safety Standards and Product Liability: 

— in West Germany, France & the UK No 139 published February 1983 
— in Japan No 129 published August 1982 
— inthe USA No 121 published March 1982 
Three thorough and comprehensive works from the point of view of 
manufacturers, importers or distributors legal responsibilities and 

ee a Prices Nos 139 and 121 £120 or US$240 each. No 129 £60 or 
US$120. 

The complete set £200 or US$400. 


Chips in Retailing: An Assessment of the Applications and likely 
Benefits of Microelectronics in Retail Outlets 

No 138 published January 1983 

This report examines the practical and commercial aspects of the use of 
microelectronics in retailing and how the different retail sectors vary in 
their use of, and their requirements from, chip technology. The whole 
range of equipment available is described and suppliers indentified. 
Price £50 or US$100 


Towards the Pacific Century: 

Economic developments in the Pacific Basin 

No 137 published February 1983 

Presents an overall view of the nature and scope of the drive towards 
the ultimate objective of forming a Pacific community. Examines the 
conditions and prospects in respect of trade, investment and economic 


policy. 
Price £50 or US$100 


Inflation Shelters 1983 

No 136 published February 1983 

Assesses the four major hedges against inflation — diamonds, gold, 
silver and platinum — and their behaviour at a time of falling inflation 
rates. Price forecasts are given to 1986 after an analysis of recent 
market trends which includes diamond developments in Australia. 
Price £55 or US$110 


SPECIAL REPORTS 
APRIL 1983 


EIU Special Reports provide authoritative analyses of major issues ant 
problems that directly concern the internationally-oriented manager 
and administrator. 
Each Special Report is devoted to a single major topic. Thus the analy; 
is in substantially greater depth than is normally possible within the — 
space constraints of the regular issues of the EIU’s quarterly and 


monthly publications. 


Chips in Industry: an Overview of the Interaction and Implications o' 
Microelectronics 
No 135 published December 1982 
Examines all the applications of microelectronics in manufacturing 
industry and the economic, organisational and technical implications 
their use and considers their effect on the manufacturing industry 
of tomorrow. : 
Price £75 or US$150 ; 
: 
No 134 published November 1982 | 
Forecasts the likely demand for imported steam coal to 1990 and 
beyond in seventeen West European countries in the light of electricit 


production prospects and the competition of nuclear power and fuel: 
Price £75 or US$150 ; 


} 
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Steam Coal and Energy Needs in Western Europe Beyond 1985 


The UK Packaging Industry: Its Structure, Suppliers and Future Outloc 
No 133 published October 1982 
Analyses the industry by sector, provides profiles of 51 of the leadiril 
packaging suppliers and examines medium term growth prospects, 
likely future changes in the industry and general price trends. 

Price £75 or US$150 


Petroleum Investment in Developing Countries 
No 132 published November 1982 : 
Opec is reconciling the oil-importing developing countries and the olf 
companies, by providing them with a new community of interest. 
For both parties, this Special Report is a guide to the new pitfalls and | 
opportunities. 


Price £75 or US$150 
oe es ee en eee 


Motorising the Third World: Prospects to 1990 | 
No 131 published October 1982 | 
The Report looks at the outlook for demand in 24 LDC’s, how it will be 
satisfied, the role of governments in expanding production and the i 
influence of the multinational manufacturers. i 
Price £60 or US$120 i 


SS ee 
Singapore: Economic Prospects to 1986 | 
No 130 published September 1982 i 
Can Singapore maintain its high growth rate? 

This report argues that it can, forecasting that with continued growdil 
over 9 per cent a year it will remain a prime location for foreign 


investment. 
Price £75 or US$150 . 


World Steel: Structure and Prospects in the 1980s 

No 128 published July 1982 

This Report identifies the characteristics of the sector’s main markets" 
and production centres, examines international steel trade, highlights 
the official interventions which have affected trade, production and © 
prices and analyses future prospects. 

Price £60 or US$120 


. 


Cen 
The Major European Economies 1982-87 
No 127 published June 1982 : 
This Report, with integrated annual forecasts for West Germany, 
France, the UK, Italy, The Netherlands and Belgium, argues that low _ 
growth and rising unemployment through to 1987 could be countered 
by a concerted fiscal and monetary stimulus in 1983 without rekindlin 
inflation. 
Price £120 or US$240 
el 
South Africa: Business Prospects Reassessed . 

No 126 published May 1982 

South Africa is changing, both domestically and in its intematienal 
relations. This Report describes the economy as it is today and 
reassesses business opportunities and prospects in the light of slower 
world growth, possible trade sanctions, mounting labour unrest, the oi 
embargo and an oscillating gold price. 
Price £60 or US$120 
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a) TheEconomist 
Intelligence Unit 


RESEARCH & 
CONSULTANCY 
SERVICES; 


BUSINESS & 
ECONOMIC 
PUBLICATIONS 


The EIU is an international economic research and consultancy 
organisation, which was founded in 1946. It is a subsidiary of 
The Economist Newspaper Ltd. 


The EIU has undertaken 12,000 projects for over 4,500 clients 
located in more than 100 countries. It has researched in 130 
countries. Commissioned studies are confidential to the client. 


The EIU produces specialist economic and business publications, 
and multi-client services and studies. These cover a wide range of 
international topics. They include both regular subscription services 
and single title publications. 


FURTHER INFORMATION AND 
LITERATURE DESCRIBING INDIVIDUAL 
EIU CAPABILITIES IN GREATER DETAIL 
ARE AVAILABLE ON REQUEST. 


LONDON HEADQUARTERS 

The Economist Intelligence Unit 
Spencer House, 27, St. James’s Place 
London SW1A 1NT 

Telephone: 01-493 6711 Telex: 266353 


EUROPEAN OFFICE 

The Economist Intelligence Unit 

(Europe) S.A. 

137, Avenue Louise, Boite 5 

B-1050 Brussels, Belgium 
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